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From The President

We are wrapping up 2019 and looking forward to 2020.   It has been a pleasure serving as your SAAGNY 

President and I look forward to another year as President.  I am sorry to see Cindy Rosen leave the 

Board and thank her for her service.   Congratulations to our new board member, Natasha Jinks who is 

joining the board from distributor, Positive Promotions.  In addition to our Winter Show in January – 

SAAGNY, YOUR Four-Season Association, has its next show scheduled in April, an End User Show for 

Long Island distributors and their clients on the 21st in Melville.   

I wanted to make sure you are aware of the date changes for Expo East in June.  The new dates are 

June 3-5, which is a Wednesday-Friday format. PPAI made this change in hopes of attracting even more 

distributors.   They have even arranged for $99 room rates for Friday evening in hopes you would be 

interested in staying, enjoy the beach, catch a headliner at one of the casinos or simply, avoid the Friday 

night traffic home.  It will be summer take advantage and enjoy the beach and avoid the Friday night 

traffic to the shore.  I applaud PPAI for trying something new! 

I hope everyone has a great holiday season and a Happy New Year!

Paul Sprunk

SAAGNY President
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From the Executive Director

Well we are at the close of another year and onto new beginnings!  SAAGNY is planning many exciting 
events in the tri-state area throughout 2020, all of the events can be viewed at our website saagny.org 
and will be printed on the 2020 calendar you can expect to receive in the mail in early 2020.  From Meet 
N’ Greets, Anniversary Celebrations to Ax Throwing, Team Building Events to Factory Tours, Showcases 
to Walking Food Tours there is something for everyone.  I hope to see you at one or more of these 
events! 

Make sure you meet your 2020 Board of Directors in this issue – they are working hard for YOU!

Thank you to all who celebrated at the SAAGNY Holiday Party and Awards Celebration- Wednesday, 
December 11, – a fantastic evening of fun, comradery and celebrating!

The SAAGNY Winter Show is being held at the Crown Plaza, Suffern, NY on Thursday, January 30, will 
be here before you know it – yes I went there – Winter is Coming!

Please make sure to visit the SAAGNY website today for the most up-to-date industry news, photos, 
social media links, and much more!  Make sure you download the SAAGNY member app from your IOS 
and Android app store.  With this app you access the member directory and events calendar on the go!  

Don’t forget to login into your profile and update your contact information so fellow SAAGNY members 
can find you in our online membership directory which is exclusively for SAAGNY members.  

Make sure you check out new member features and benefits – SAAGNY Job Board, SAAGNY + Promo 
Hunt, and SAAGNY Coupon Book – coming January 30!

Any questions – do not hesitate to reach out!

Best,
Donna-Jean
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From The Saagny Foundation

For Goodness’ Sake!

As we approach the end of the year, many take a moment to reflect on the year.  We think of family, 

friends, near and far.  We count our blessings in every form - big or small, we are grateful for them all

Throughout the year, as we all go to our industry events, we reconnect with our friends, be they Suppli-

ers, Distributors, MLRs.  Some take the time to catch up, and others make plans to get together another 

time.  Our friends understand us, and know our struggles.  And when folks stop by the Foundation’s table, 

they are reminded of their opportunity to reach a larger community through our industry.  They hear about 

the children we help, the Scholarships we award, and so much more.

Now is the perfect time for us to say “Thank You”.  We are grateful for your continued support, and look 

forward to visiting with you in the new year.  Have a wonderful holiday.

Donna LoPinto

The SAAGNY Foundation Chair
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Member Spotlight

What is your title/role at Starline? 
Northeast Director of Sales

What do you like best about your company? 
Without question – the people. From our factory workers all the way to senior man-
agement, everyone at Starline cares passionately about what they do. There’s a 
family vibe throughout the company, and you can tell that the employees care for 
Starline as much as Starline does for its employees.

What is new and upcoming with your company? 
As a company who is always thinking about the future and sustainability, Starline has implemented a 
lead-free initiative on all of our drinkware. Over the past two years, we have dedicated ourselves to making 
a larger impact not only in the industry, but on the environment as well. With that, we started switching all of 
our manufacturing over to a lead-free seal on all vacuum drinkware. As manufacturing capabilities change, 
so must we, and Starline is leading that front in drinkware! 
 
Tell us something about you that most people may not know. 
I played guitar in a touring metal band from ages 16-21.

If you could choose any profession other than your current one, what would it be? 
President of the United States of America
 
What is your favorite quote (movie/literary/personal)? 
The Golden Rule: “Treat others how you want to be treated” is my favorite quote. I like it because although 
it’s simple in concept, it’s powerful in practice.
 
What is your passion? 
The guitar. I’ve played for 18 years and consider myself a lifetime student!
 
What drives you? 
I’m driven by positive results. When a distributor trusts me with an order after I do a presentation, it affirms 
to me that I did a good job representing Starline’s products and benefits. Knowing that I’m adding value to 
my distributor’s book of business is a good feeling.
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What is your title/role at Barker Specialty?  
My title is Director of  Marketing. Along with my team, we develop and manage strate-
gic and tactical marketing plans to support overall growth and business objectives. In 
addition to marketing, I am actively involved in selling as well. 

What do you like best about your company?  
Barker Specialty has amazing capabilities and the Barker’s have really designed the 
company to handle the needs of  the largest companies in the world, but they also 
have the humility to take care of  the smallest companies.  I feel part of  a very caring 
and community-oriented family!

What is new and upcoming with your company?  
We have been bringing some very interesting new customers on board and have been actively recruiting 
younger staff.  It has also been great having Max Barker, a third generation, join us this past year. 
 
Tell us something about you that most people may not know.  
I watch way too much Bravo than I’d like to admit…there- I said it!
 
If  you could choose any profession other than your current one, what would it be? 
A veterinarian. 
 
What is your favorite quote (movie/literary/personal)?  
 “It’s easy to be busy, but it’s hard to make a difference”
 
What is your passion? 
 I work hard so my dogs can sleep on a comfy couch and have a yard to run around in!
 
What drives you?  
I don’t ever want to let anyone down, and that starts with me. I want to be a better person everyday….wheth-
er it is being a valuable contributor at work, a good friend, a good daughter, sister, girlfriend or a good 
dog-mom!

Member Spotlight
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Get to Know the SAAGNY Board of Directors

President – Paul Sprunk, Paul W. Sprunk Associates

If I were not in the promotional products business, I'd be a handyman/carpenter.   

Also, I am an avid recycler and my friends call me a recycling nut.

Vice President – Rachel Levin, Stran Promotional Products

In my younger years I was a professional dancer, in particular a ballroom dancer. 

While practicing the timeless dances of the waltz, tango, hustle, I found myself falling 

in love with Latin dancing. That is when fate happened upon me, as my sister was 

working with a man who had an El Salvadorian band named Ricky.  Soon after meet-

ing, we became Ricky Y Sus Chicas. Ricky being the lead singer and a friend of mine 

and I were the dancers. We would dance weekly at a restaurant in Queens, and 

perform at weddings, birthday parties, and more. I also had the opportunity to dance 

in the Central American Independence Day Parade in Hempstead on a float.  Known 

for our moves dancing the cumbias, we were even featured in the local newspaper. 

Unfortunately, the article was written in Spanish but I will continue to believe it said 

how amazing we were. 

Secretary/Treasurer – Michael Reisbaum, Blue Generation

Hard to imagine, but I am a surprisingly good cook. Far from a Chef, but am surpris-

ingly proficient in the kitchen, in spite of my complete lack of a sense of smell.

  

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/
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Get to Know the SAAGNY Board of Directors

Immediate Past President -John Cudahy, Raining Rose
In college I was the drummer in a band called "Four in the Mourning." I had an eye-

brow, tongue, and labret piercing. We entered into a battle of  the bands, won, and 

recorded a single in a studio.  

Director – Christian Brandt, The Magnet Group
My youngest son, Tyler, and I trained our Golden-Doodle to be a certified AKC Therapy 

Dog. On the weekends, we visit Moss Rehab Hospital in Philadelphia to comfort those 

who are currently working through health issues like various amputations and head 

trauma. 

Director – Trish Glazer, Glazer Promos
I relax by doing Sudoku.

Director – Natasha Jinks, Positive Promotions
I am a huge introvert especially since I’m always the life of  a party for some reason 

people equate introversion with shyness. Heck that’s the definition Google gives as 

well.  Being an introvert actually means you prefer solitary (or small, intimate group) 

activities over interacting with large groups.  Introverts actually make great leaders 

because of  their tendency to learn and reflect in solitude.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

What would SAAGNY members be most surprised to learn about you?
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Get to Know the SAAGNY Board of Directors

Director – Irwin Kotcher, Merri Moments
Prior to joining the Promotional Products industry, I was in the advertising industry.  

One day, when I went into our Talent Department, to check on some talent we were 

looking at for some commercials for our client's upcoming campaign, the talent director 

looked at me, and said, "Can I see your hands?".  At which point I said, "Why?"  She 

explained to me that the hand model for the next day's photo shoot for a watch company 

had injured their hand, and she needed to scramble to find a hand model..... Well, 

there I was the next day hand modeling for the watch company for their upcoming 

magazine campaign.  My hand modeling career lasted one day!

Director – Sean Kurtzman, Midnite Snax
Before I began working in sales at Midnite Snax I was teaching special education and 

working as a travel camp director in the summers. I have a degree in History Education. 

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

What would SAAGNY members be most surprised to learn about you?
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SAAGNY Member News

American Solutions For Business Partners With Promopulse

American Solutions for Business has partnered with technology company, PromoPulse to provide its 
distributor members with the latest social media posts filtered from top-level (Patriot) vendor partners. 

“PromoPulse is very excited to partner with American Solutions for Business and help them connect with 
their Patriot Vendors through a custom content feed,” says Jason Nokes, PromoPulse founder. “American 
Solutions for Business is a forward-thinking organization and we both share the desire to be on the cutting 
edge of  technology. With PromoPulse, their sales associates will have an informational advantage on news 
specials, new products and selling tips coming directly from their Patriot Vendors.” 

ASB sales associates not only have access to this feed within the PromoPulse mobile application but can 
also view the live feed embedded into their internal employee portal. 

“We are constantly looking for new opportunities that add value, save time and increase communication for 
our salespeople,” explains Dana Zezzo, ASB’s VP of  Marketing, Vendor Relations & Events. “PromoPulse is 
an excellent addition to our growing suite of  customized resources available to our people.”

About American Solutions for Business

American was founded in 1981 in Glenwood, Minnesota and has evolved into a leading distributor, providing 
our customers with print, promotional products, marketing collateral, fulfillment and more. Despite our 
growth in technology, resources and sales, we maintain our grassroots attitude by operating as the only 
large employee-owned distributorship in the industry. This results in a team of  personally-invested employ-
ees that care for our customers’ branding, spend and creative reach to help achieve their goals.

Barker Specialty Ending the Year Strong with Five New Hires

Barker Specialty Company (BSC) is excited to announce that Judi Mariano has joined the Barker team as 
the Director of  Strategic Initiatives. BSC is also expanding their Production Team with the recent hiring of  
four additional Production Team Specialists.

Judi Mariano, Director of  Strategic Initiatives, bring overs twenty years of  promotional marketing experience 
to BSC. She has managed many programs for high profile brands and will use her vast skill set to expand 
our customer merchandising programs.  

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/

13



SAAGNY Member News

Patricia Mich and Christina Kopcza have joined BSC as Production Team Specialists. Both Patricia and 
Christina came from customer service backgrounds at Edible Arrangements. 
Kimberly Chandler, Production Team Specialist, is a graduate of  UCONN and has experience in marketing 
and event planning. 

Amanda Cruz, Production Team Specialist, has previously worked in the insurance and banking industry, as 
well as customer service and order entry. 

“As our sales continue to grow, we are thrilled with the addition of  five dynamic employees. As more people 
understand the power of  promotional marketing, Barker Specialty is well positioned for increased growth”, 
said Gerry Barker, President of  Barker Specialty Company.

About Barker Specialty

Barker Specialty Company has been the one-stop source for all promotional and marketing needs for over 
65 years. We are a service oriented, innovative promotional marketing agency, specializing in promotional 
products, logo’d merchandise, apparel and uniforms, gifts and awards, tradeshow displays and signage. 
Promote. Communicate. Motivate. Call (800) 227-5377 or visit barkerspecialty.com for more information:

CHOCOLATE INN | LANCO’S STIER & MILLER NAMED ASI POWER 50

Chocolate Inn | Lanco (ASI: 44900; PPAI: 111662) Managing Partner/CEO Lance Stier, and President David 
Miller were named to ASI’s Power 50 list for their leadership and influence in the promotional products 
industry.  This is the second time the pair has received this high honor.  

“I am honored for David and I to receive this award on behalf  of  our team,” said Stier. “We are only as good 
as the team members around us, who work hard every day together, to achieve great things. I thank our 
team for all their hard work and am excited for us to continue to GET AHEAD together, as we continue to 
grow and expand our dynamic business.”

Hosted by ASI’s (Advertising Specialty Institute) publication, Counselor, the ASI Power 50 is a ranking of  
the most influential members of  the industry and is selected via a rigorous process. Candidates are nomi-
nated by field professionals, ASI’s editorial team and a peer vote based on their personal and
professional achievements, and influence on the promotional products industry.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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SAAGNY Member News

“It is the team behind Lance and myself  that allows us the confidence to move forward into new and exciting 
areas,” said Miller. “The end result is the ability to offer additional diverse and creative products to our distributor 
client base.”

Stier and Miller made the 42nd slot this year, up 6 spots from last year. They’re recognized as an ASI Power 
50 for their forward-thinking strategies, which lead to continued growth of  the Chocolate Inn | Lanco brand 
and its offerings. These include an exclusive partnership with Mars to represent the My M&M’s B2B product 
line to the professional products industry, and the launch of  a standalone brand and website offering appar-
el decoration and design services to distributors. Through these initiatives, Chocolate Inn | Lanco increased 
their 2018 sales more than 12% to $55 million.

This is the second top industry honor that Chocolate Inn | Lanco received this year.  The company was 
previously named to the ASI Top 40 Supplier list with a ranking of  29.

CHOCOLATE INN | LANCO NAMED PROMO MARKETING TOP 50 SUPPLIER

Chocolate Inn | Lanco (ASI: 44900; PPAI: 111662) has been named a Promo Marketing Top 50 Supplier, one 
of  the promotional products industry’s top honors. Presented by industry trade publication, Promo Marketing, 
this list is an exclusive ranking of  promotional products suppliers by sales volume.  

“We are honored and humbled to receive this leading distinction,” said Lance Stier, Chairman and CEO of  
Chocolate Inn | Lanco. “To be a Top 50 honoree requires a full-time commitment from delivering quality, 
on-time products every day, to constantly innovating, to leveraging technology to streamline processes, all 
while providing stellar customer service. These are hallmarks of  our past and will be the guideposts of  our 
future as we continue to grow.”

“Chocolate Inn | Lanco started out as the first chocolatier in the promotional industry, expanding our offerings 
to become the leader in the edibles category, and are now utilizing this same mantra of  ‘customer first’ in 
how we approach the hard goods category through Lanco, and our new contract decorating and wearable 
offerings,” said David Miller president of  Chocolate Inn | Lanco.  “The customer relationships we have forged 
throughout the years and our commitment to the customer is what has propelled and will continue to propel 
our business to new heights.” 

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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Chocolate Inn | Lanco increased their 2018 sales more than 12% to $55 million through recent mergers and 
acquisitions, increased market penetration, and the successful launch of  new items. These include an 
exclusive partnership with Mars to represent the M&M’s B2B product line to the professional products 
industry, and the start of  a standalone brand and website offering apparel decoration and design services 
to distributors. The additions were seen across all of  Chocolate Inn | Lanco’s Get A.H.E.A.D. categories – 
Apparel, Health & Beauty, Edibles, Accessories.  This vast range positions Chocolate Inn | Lanco as a destination 
for all promotional needs.

These initiatives and others all contributed to Chocolate Inn | Lanco jumping up two spots to 23.

ABOUT CHOCOLATE INN | LANCO 

With over 50 years of  award-winning experience, Chocolate Inn | Lanco (or the “Company”) (ASI: 44900; 
SAGE: 52303; PPAI: 111662; PPPC: 920802), is a top-40 ASI Supplier, and the leading diversified manufac-
turer of  3,000 plus items, ranging across confectionery, mints,  chocolate, hard goods, health and beauty, 
wellness, apparel and soft goods, servicing distributors in the promotional products industry. The Company 
remains the only food vendor in the promotional products industry that is SQF certified - the highest global 
standard of  food safety. The Company operates out of  2 world-class manufacturing facilities and features 
an industry-leading assortment of  printing, packaging and decorating capabilities. As a leading manufacturer 
Chocolate Inn | Lanco also features extensive product customization capabilities, including custom shaped 
mints, custom shaped chocolate, custom formulated lip balm, candles, lotions and more.  The Company’s 
newest division, SPD / Shoreline, is a focused contract decorator for promotional products distributors and 
offers multi-category kitting solutions.

LIVE CHAT NOW AVAILABLE ON SAGE WEBSITES

SAGE, the leading provider of  information, marketing, and business management solutions to the promotional 
products industry, is now offering live chat capabilities on its distributor and supplier website services. The 
Live Chat website feature is powered by SAGE Chat, the industry’s first full-featured, real-time chat platform 
that has taken the industry by storm since it released earlier this year.   

With Live Chat, distributors and suppliers can now connect directly with clients and prospects through their 
SAGE Website, answering inquiries quickly and efficiently, while offering a better overall customer experience. 
Live Chat is now available and can be added to SAGE Company Store Premium, SAGE Company Store 
Premium Plus, SAGE Website Professional, and SAGE Website Professional Plus, all with a click of  a 
button in the website settings area of  www.sagemember.com.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/
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SAAGNY Member News

“For clients and prospects, one of  the key benefits of  this live chat module is customer engagement. Promotional 
products professionals who can provide easy, live sales assistance to web visitors are substantially more 
likely to keep the customer on their site and ultimately make the sale,” said SAGE President, David Natinsky, 
MAS. “Live Chat is quickly becoming a must-have for an effective web-presence. That’s why we’re so 
pleased to be able to offer this easy, turn-key solution as part of  our website offerings.”

SAGE Chat easily enables the administrator to manage inbound calls from Live Chat, including multiple chats 
at the same time for easy multi-tasking. Call groups can be configured to select who should be notified when 
an inbound Live Chat request is initiated. The live chat system also allows users to configure availability 
windows, setup automatic reply messages, direct web visitors to other contact methods when not available, 
and much more.

Live Chat capabilities are available at no additional cost for SAGE Website subscribers. For distributors and 
suppliers who do not have a website subscription, SAGE encourages them to contact their account executive 
for a demo of  all SAGE Website offerings. For more information on the SAGE Websites Live Chat feature, 
visit goto.sageworld.com/LIVE_CHAT, or contact SAGE at 800.925.7243 or sales@sageworld.com.

SAGE® ANNOUNCES 2020 SUPPLIER RATING AWARD WINNERS  

SAGE announces its 2020 supplier rating award winners. Each year, SAGE presents industry suppliers with 
A+ and A rating awards based on distributor ratings collected in SAGE Online, SAGE Web, and SAGE 
Mobile, the industry’s most popular product research and business management solution.

This year, 1,067 suppliers received the top A+ rating, while another 282 suppliers received an A rating. A 
total of  32 percent of  all active suppliers in the SAGE database received an award this year. As part of  the 
Power of  Two relationship between SAGE and PPAI, suppliers with SAGE ratings are also considered for 
eligibility in the industry’s annual PPAI Pyramid Supplier Star Awards Competition.

“Each year, we recognize our award-winning suppliers for setting the standard of  quality and integrity in the 
promotional products industry,” said SAGE President David Natinsky, MAS. “We are proud to offer this 
award, which is a testament to each supplier’s dedication to customer service and product safety.”  Awards 
are based solely on the distributor rating system that is part of  SAGE Online, SAGE Web, and SAGE Mobile. 
The SAGE rating system is widely known within the industry for providing the most accurate and reliable 
supplier ratings.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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SAAGNY Member News

Distributors can rate suppliers at any time through the SAGE suite or via a “Rate us now” link provided by 
suppliers. They can only rate each supplier once, however, they may update their ratings at any time providing 
the most accurate representation of  their experiences with each supplier. Rating awards are given each 
year based on the aggregate of  distributor ratings and suppliers with an A+ or A aggregate rating are given 
an award.

Distributors using SAGE’s industry-leading research and business management tools can make more 
informed decisions about suppliers by accessing suppliers’ current, real-time ratings, including peer distributor 
comments as well as full award information, including any additional industry awards, for each supplier. 
Supplier award winners will have access to a variety of  marketing collateral to promote their A+ or A rated 
status, including logos for their catalogs, websites, and email signatures. For more information suppliers 
should contact their SAGE account executive at 800.925.7243.

About SAGE

SAGE, based in Addison, Texas, is the leading provider of  information, marketing and business management 
solutions to the promotional products industry. In addition to SAGE’s flagship SAGE Online™, SAGE Web™, 
and SAGE Mobile™ research and business management services, SAGE also provides the industry with 
other research services, order management, website and email services, e-commerce solutions, end-buyer 
catalogs, artwork services, payment processing, tradeshows, tradeshow management services, and lead 
retrieval software. SAGE is also the exclusive technology provider for members of  the Promotional Prod-
ucts Association International (PPAI), the industry’s non-profit association as well as Promotional Products 
Professionals of  Canada (PPPC), Canada’s non-profit association.
For more information, please visit www.sageworld.com or call 800.925.7243.

ORBUS CELEBRATES 10 YEARS AS A G7 MASTER IDEALLIANCE
QUALIFIED PRINTER  

Orbus Exhibit & Display Group®, one of  North America’s leading wholesale suppliers and manufacturers 
of  display, exhibit, graphic and event solutions is excited to announce it has been a G7 Certified Master 
Printer for 10 years and looks forward to continued excellence with its recent recertification. Orbus has a 
number of  G7 certified printing professionals in addition to holding the certification as a company. 

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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G7 Master Qualification status indicated that the facility has calibrated certain equipment and systems to G7 
gray balance and neutral tone curves and is capable of  delivering G7 proofs and print products.  Orbus’ 
Woodridge, IL and Las Vegas, NV printing operations can produce over 26,000 sq. ft. of  display graphics per hour 
and operates 24 hours per day, six days per week. The operations house 15 state-of-the-art dye-sublimated, UV 
roll-to-roll and flatbed printers and prints on 23+ substrates.

Orbus’ state-of-the-art print room creates vibrant, G7 certified graphics.

ORBUS IS PROUD TO BE A GOLD SPONSOR OF PRINTING UNITED SHOW 

Woodridge, IL – October 3, 2019: Orbus Exhibit & Display Group®, one of  North America’s leading 
wholesale suppliers and manufacturers of  display, exhibit, graphic and event solutions is proud to be a gold 
sponsor of  the 2019 Printing United Show, taking place October 23-25 at the Kay Bailey Hutchison Convention 
Center in Dallas, Texas. This is the first year for the Printing United show, a brand-new trade show incorporating 
the commercial, packaging and in-plant printing segments, built on the strong foundation of  the SGIA Expo. 
Printing United is a strategic response to market forces that are necessitating out of  the need for a single 
industry exhibition that provides ‘one-roof’ access to all printing technologies, as well as a wealth of  education-
al and networking opportunities. Orbus’ Jaime Herand, Vice President & Director of  Group Graphic Operations, 
is currently a part of  SGIA’s Women in Print Alliance Group and Orbus has been an SGIA member and exhibit-
ed at the SGIA Expo since 2007.

Orbus is one of  only nine gold sponsors for 2019, including 3M, Xerox, Stahls’, GSG, Kornit Digital, Top Value 
Fabrics, Vanguard Digital Printing and OKI Data Americas. Gold sponsorship for the Printing United show 
offers unique benefits to Orbus dealers including limited complimentary educational passes and free show 
passes. Orbus’ Exhibit at the 2019 Printing United Show.

ORBUS LAS VEGAS EXPANDS TO 93,000 SQ FT OF OPERATING SPACE & 
ACHIEVES LEAN SIX SIGMA GREEN BELT STATUS

Orbus Exhibit & Display Group®, one of  North America’s leading wholesale suppliers and manufacturers of  
display, exhibit, graphic and event solutions expanded its Las Vegas operation into an additional 37,000 sq. ft. 
within the building it resides in, increasing its footprint to 93,000 sq. ft. of  total operating space. The additional 
space is used for offices, manufacturing and exhibit/asset storage areas.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/
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SAAGNY Member News

The current manufacturing and warehouse space in Orbus Las Vegas.  Orbus Las Vegas expands its office, 
manufacturing and storage space to 93,000 sq. ft.  “We are very excited to expand our facility to accommodate 
our growing business in the Western US,” said Aaron Kozar, Vice President & General Manager of  Orbus 
Las Vegas. “The additional 37,000 square feet will allow us to increase our rental and storage capacities as 
well as our production capabilities for our full line of  tradeshow and display products.”

Additionally, Orbus Las Vegas staff  members Aaron Kozar, Vice President & General Manager, Ernesto 
Vega, Warehouse & Production Manager and Kirk Carnes, Graphics Manager achieved Lean Six Sigma 
Green Belt Status, a certification in Lean Six Sigma methodologies and tools that allow them to implement 
and sustain high-impact projects.

Orbus Las Vegas Staff  that achieved Lean Six Sigma Green Belt Status pictured from left to right: Ernesto 
Vega, Aaron Kozar and Kirk Carnes.

ORBUS IS NOW A PARTICIPATING SUPPLIER OF PROMOSTANDARDS

Orbus Exhibit & Display Group®, one of  North America’s leading wholesale suppliers and manufacturers of  
display, exhibit, graphic and event solutions is proud to announce that it is now a participating supplier of  Promo-
Standards. PromoStandards is a set of  standards created specifically for the promotional products industry 
by promotional professionals, meant to streamline business between distributors and suppliers within the 
industry. Orbus’ participation in PromoStandards improves its customer experience for promotional product 
dealers and allows other distributors who are set up with PromoStandards to seamlessly integrate with 
Orbus. Orbus currently offers three of  the eight endpoints, Inventory, Order Status and Ship Notification with 
efforts being made to offer more in the near future. For more information, please visit us here.

About Orbus

Orbus Exhibit & Display Group is a market-leading, privately owned group of  companies that specialize in the 
manufacture and trade only supply of  portable modular and custom modular exhibit and display products, 
graphics and solutions. Companies and brands within the group include The Exhibitors’ Handbook®, The 
Promo Handbook™, Nimlok®, and SignPro Systems®. Orbus is a proud member of  the ISA, SGIA, ASI, PPAI, 
UPIC, and SAGE; the company boasts G7 Master IDEAlliance certification and is registered to ISO 
9001:2015 for the highest manufacturing quality standards and ISO 14001:2015 for its environmental man-
agement system and “green” efforts.

Orbus’ supply and manufacturing facilities reside in Woodridge, IL and Las Vegas, NV. For more information, 
visit www.orbus.com.

 

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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Midnite Snax & Dylan’s Candy Bar
Corporate Gifting Gets Sweeter!

Midnite Snax, the leading candy, snack and gourmet food manufacturer/supplier to the promotional products 
industry, is proud to announce it has entered into a partnership agreement with Dylan’s Candy Bar (DCB) 
to exclusively promote and sell DCB branded corporate gifts. As a globally recognized brand and the premier 
confectionary emporium worldwide, Dylan’s Candy Bar is the launching pad for new candy innovations and 
one-of-a-kind, high-end treats.

“We couldn’t be more excited,” said David Katz, Partner at Midnite Snax.  “We have worked with Dylan 
Lauren and her team on many initiatives over the years. When the opportunity to represent the most 
creative lifestyle brand in the market presented itself, we graciously accepted with open arms. The promo-
tional product industry is thirsting for unique experiences.

We are confident that DCB, with the Midnite Snax engine, is ready, willing and able to deliver just that.“

“We’ve loved being part of  our corporate clients’ sweetest moments, from holidays to employee achievements 
to company milestones said David Stiffman, Chief  Operating Officer at Dylan’s Candy Bar. Partnering with 
Midnite Snax will allow us to take our corporate gifting to new heights.  We have collaborated with Midnite 
Snax for many years during which time they have operated with the utmost of  integrity and have delivered 
at a high level time and time again. We are confident that Midnite Snax’s extensive industry expertise will 
ensure that we continue spreading sweetness to more customers with our personalized, colorful and delicious 
gifts.”

The companies will be combining efforts to create an entire line of  corporate gifts by Dylan’s Candy Bar.  
The line promises to offer distributors a fresh, imaginative, state-of-the-art product mix.  “The sky is the limit,” 
said Katz. “Dylan’s Candy Bar is class personified and ready to take our industry by storm!”  

ABOUT MIDNITE SNAX

Midnite Snax is the leading candy, snack and gourmet food manufacturer and supplier to the Promotional 
Products Industry.  For almost 30 years, Midnite has been creating, manufacturing, and custom packaging 
chocolate, popcorn, fresh baked goods and candy for corporations all over the world.

https://viewer.zoomcatalog.com/heritage-sportswear-fashion-tees-2018#/1/

http://www.heritagesportswear.com/
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ABOUT DYLAN'S CANDY BAR

In 2001, Dylan Lauren pioneered the world’s largest confectionery emporium and lifestyle brand, Dylan’s 
Candy Bar. Its mission is to merge fashion, art and pop culture with candy to ignite the creative spirit and 
inner child in everyone that visits. This innovative concept has changed the way the world experiences 
candy today.

Quinn Adds Talent to Busy Sales and Service Teams

Quinn, one of  the largest full-color fabric printers in promotional products, welcomes three more professionals 
into its family of  Superheroes dedicated to making sales easy for distributors. 

Promoted from within is hard-working Cameron Marr, who joined the Quinn Team this summer as a part 
time Graphic Artist Intern, is now its full-time Sales and Marketing Specialist. His Superhero quest is to be 
like the Flash, because he says, “I could use those powers at work!”

Another Sales and Marketing Specialist – Taylor Pevarnik – has joined the team after years in Customer 
Service and Client Relations. She’d love to have a time-warping superpower to get a head-start on projects 
in the future, but also be able to travel back in time to revisit issues that will need fixing later.

An 11-year business major and Customer Service leader with expertise in sales and conflict resolution, 
Melanie Wolf  completes the new trio of  additions. She joins our award-winning Customer Service Team, 
hoping to refine her well-developed superpower: to help make people happy – by delighting distributor customers 
at Quinn.

Quinn is the top-rated Flag, Banner and Display supplier in the promotional products market. For more information 
about these new Quinn hires, contact Human Resources Administrator Samantha Kirby at
samantha@quinnflags.com.

http://www.heritagesportswear.com/
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#QUINNfortheWin

Quinn’s Marianne Taylor Named Service Superhero

Quinn, the best rated supplier of  banners, flags and displays in promotional products, announces that customer 
service specialist Marianne Taylor was selected as one of  the industry’s Service Heroes for 2019 by PPB 
Magazine.

Taylor was one of  15 winners from 74 customer service pros who were nominated. Wendy Schwab, Quinn 
Customer Service supervisor, wrote in her nomination, “Marianne asks great questions when an order is 
received to help troubleshoot before the order goes to production. Questions like, “How will this look…,” 
“Should we have a pre-pro sample made, a picture of  the finished product for approval before full produc-
tion…,” “Does the customer know or understand…” help the orders to process smoothly. Even the insight 
of  “I am not sure about this one” gives her the upper hand in preventing problems.”

Her accolades were echoed by not one, but three customers who - without asking - openly praised Marianne 
for intervention in making super-tight deadlines, even during the holidays. As Charlotte Turner, a Texas 
distributor wrote, “She is the ultimate professional - so kind and competent, and a great problem-solver. Her 
service is beyond excellent.”

President and CEO Matt Quinn was especially proud that her honor came during Quinn’s 25th Anniversary 
year in business. He said, “It was difficult nominating just one of  our superheroes team for this award, because 
they are all THAT GOOD. But several customers had written glowing praises of  Marianne, and as with most 
business decisions here at Quinn, we listen to our customers. We could not be prouder of  Marianne and 
this honor.”
Taylor will be featured in the December issue of  PPB Magazine.

Quinn is one of  the largest full color fabric printers in the promotional products market. For more information, 
contact bruce@quinnflags.com.

#QUINNfortheWin
Riteline Announcement
David Zheng, President of  Dallas, Texas based Supplier RiteLine is excited to announce that 2012 PPAI 
Chairman Steven Meyer, MAS , will be the companies first Vice President of  Customer Development/Op-
erations. Zheng says “Steve has been with RiteLine since our conception and has led RiteLines commit-
ment to being an industry leader. His new role will strategically assist us in managing our growth as we 
continue to meet our customer’s needs going forward”.

http://www.heritagesportswear.com/
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Zheng also announced that, 30 year industry veteran Mike McMillan, will be joining the RiteLine team as Vice 
President of  Sales. Mike comes to RiteLine from top 40 distributor Halo Branded Solutions where he was 
Regional Vice President for the Southwest Region.   Mike has extensive knowledge and experience in the 
Writing Instrument space of  Promotional Products where he spent many years with BIC Graphic USA and 
HUB Pen, both at the Management level of  each. McMillan says, “I loved working at HALO Branded Solutions 
where they model first rate Distributor excellence, ethics and culture.  However, I am excited to return to my 
roots of  the Writing Instrument category of  Promotional Products where I spent most of  my career with BIC 
Graphic first and then HUB Pen.  I did my due diligence before making this decision and I believe RiteLine 
is supremely positioned to become a dominant Supplier in this space very soon.”

Towel Specialties Wins Industry Accolades  From Two Major Organizations

Towel Specialties was the proud recipient of  awards for decorating on textiles from both PPAI and SGIA 
(Specialty Graphic Imaging Association) in the last thirty days.

In October, Towel Specialties was awarded Gold, Silver and Bronze Honors in the ‘Excellence in Digital Deco-
rating on Textiles” category by SGIA at their annual conference in New Orleans, LA. Although this was the third 
time that Towel Specialties swept the awards, it was the first time that they won with sublimated blanket and 
beach towel submissions. It also represented the tenth time Towel Specialties has won the Gold Award 
since 1998.

This week, Towel Specialties also received a Silver Pyramid Award from PPAI for “Printing on Textiles”. 
The submitted winner was a sublimated blanket with graphics for “Toy Story 4.”  Towel Specialties previously 
received three other Pyramid Awards for either screen printing or sublimation on beach towels.

“We have a very dedicated team of  professionals. Several of  them have been with us since we won our first 
SGIA award in 1998. Everyone loves the challenge of  taking artwork from clients and producing results that 
that exceed expectations,” said Murray Siegel, Marketing Director at Towel Specialties. “As technology has 
changed, we’re very glad we can continue to adapt and show our proficiency as a top tier decorator.”

http://www.heritagesportswear.com/
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Wednesday, June 3 at

Wednesday, June 17
& Thursday, June 18
After The

Net proceeds go to 

Blue Heron Golf Club
550 West Country Club Drive
Egg Harbor City, NJ  08215

Wednesday, June 3    
Modified Scramble Start: 12:00 p.m.

$99

Crystal Springs Golf Resort
Sussex County, NJ

Stay & Play
Play Wednesday on Wild Turkey Golf Course!
Play Thursday on Black Bear Golf Course!
$225 per person (two people in a room)
$320 (single occupancy rate)

Stay & Spa
$235 per person (two people in a room) includes 
overnight stay at the Minerals Hotel and a $125 
Spa Resort gift card. Stay & Spa at Crystal Springs  
is the ultimate way to relax – mind, body and soul.

 
The Foundation provides education scholarships, general assistance and a means for the promotional products 
industry to engage the community through charitable endeavors. 

For further information and to register – info@saagny.org or call (914) 848-7369
Want to know about other SAAGNY events, go to Saagny.org/events.

Two Great Opportunities To Play Two Great Opportunities To Play 

Golf With 



Upcoming SAAGNY Events 

Visit Saagny.org to register!

Tuesday, January 14

Happiest Hour/Rhythm & Riff, Mandalay Bay, Las Vegas

Thursday, January 23 

Webinar – Eli Braun and Adam Sedaka, What is Your Data Telling You

Wednesday, January 29

Night Before the Show Meet & Greet/Crowne Plaza, Suffern, NY

Thursday, January 30  

SAAGNY Winter Showcase- Co-Sponsored by NERA/Crowne Plaza, Suffern, NY 

Education – 9:15-10:15 a.m.

Trade Show – 10:30-2:30 p.m.

Thursday, February 27

Webinar – Jason Nokes, Get To Know PromoPulse
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Upcoming SAAGNY Events 

Thursday, March 26

Webinar – Brett Garran, Have You Thought About the Uniform Program Business?

Monday, April 20

Night Before the Show/Melville, NY

Tuesday, April 21 

SAAGNY Spring Show/Melville Marriott, Melville, NY

Thursday, April 23

Webinar – Rob Watson, Growing Sales in Top Emerging Markets

Monday, May 4 – Friday, May 8  

Promotional Products Work! Week

Wednesday, May 6 – Thursday, May 7

PPAI’s Legislative Education and Action Day/Washington, DC

Thursday, May 7

Prime Factory Tour with NEPPA/Bridgeport, CT

By The Water with NEPPA/CT

27



Upcoming SAAGNY Events 

Wednesday, June 3

Lenore Goldberg Memorial Golf Outing/Blue Heron Golf Club, NJ

Thursday, June 4

Meet & Greet, Tun Tavern /Atlantic City, NJ

Wednesday, June 3 – Friday, June 5 

Expo East/Atlantic City, NJ

Friday, June 5

SAAGNY Member Breakfast and Education, Sheraton Hotel / Atlantic City, NJ

Monday, June 15  

Pub Crawl, Night Before the Show/NYC

Tuesday, June 16

SAAGNY Summer Show/Metropolitan Pavilion, NYC

Wednesday, June 17- Thursday, June 18

The SAAGNY Foundation Stay and Play Golf Retreat/NJ

Golf on Wild Turkey on Wednesday and Black Bear on Thursday
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Over 100 top Suppliers & Distributors are using this to gain cost & service advantage.

Art • Order Processing • Paper Proofs • Virtual Samples • Sample Orders
Call: 443 798 1790 or email – varshal@artworkservicesusa.com

Artworkservicesusa.com
8815 Center Park Drive, Suite 410
Columbia, MD 21045
Phone: 443 283 3456 / 410 877 6148   Fax: 360 397 1410

ASI 820124   PPAI 231735   UPIC ARTWO330

Reduce order management 
Cost by 40%

Highly experienced 
processing over 1.5 mil art & 
orders a year

Dedicated teams  
delivering 99% accuracy

State of the art 
infrastructure

Manage unpredictable
order volumes

No resource, training & 

Control rising health 
insurance cost 

Reduce 
infrastructure cost

rain, snow or storm 
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